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Tailored delivery of content depending on medium
or if online, ranging from time- or click-actuated
differences to profile-driven personalization.

Modification of content dependent on ideolect of
target audience, such as the same info tailored to
service manual or owner’s manual.

Modification of content to meet expectations of
different cultural enclaves, such as changes to
reflect cultural or religious differences.

Translation into whatever language
make sense for global market development.
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File type and storage structure changes such as
ASCII to UTF; RTF to HTML; HTML to XML,
WordPerfect to Word; SQL to Excel;, SGML to CMS.

Scheduled broadcast of data in different formats
for uses such as demand chain, supply chain,
online help, or intranet portal.

Summarization or abbreviation of text from a full-
screen browser application to a cell phone’s small
screen to in-car telematics.

Changes in information required by different
currency, payment, measures or other market-
specific business issues and practices.

Added features or modifications required by
regulatory bodies (e.g., privacy statements or
EU-mandated disclosures for distance selling).
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Research sources:

« “Beggars at the Globalization Banquet”
“Real World Enterprise”
“Beyond Global Websites”
“Business Without Borders”
“Localization Maturity Model”
“Developing Products for Global Markets”
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